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What Is Smartshopper™
Colors
Smartshopper is the first-ever digital optical store, home to a vast . -
portfolio of products that enables you to browse and shop from an
endless catalogue. o9
) Black / Green $174.00
With Smartshopper, besides the collections displayed physically on
the wall in-store, your customers and patients can try on different
models virtually or find their perfect frame thanks to the Frame
Advisor technology that is fully integrated into the system. ‘
. . L. . @ MAYBE AVAILABLE ||
Your customers and patients can use this digital tool to personalize
their Ray-Ban and Oakley eyewear via an interactive configurator,
turning it into a smart and immersive tailor-made experience. G
ack / green
Similar Styles
Transparent Pink / Red $199.00
“
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What Is Smartshopper? D .

Infinite Catalogue Customization Augmented Reality
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Start Your Journey With Smartshopper D e

When you go into Smartshopper, you will first see a screen with a carousel of images and videos that you can scroll, various categories at the bottom, and a
sidebar on the left side. All these features provide access to different product categories or capabilities.

The search and drop-down menus facilitate navigation, and there is also the option to use the barcode reader for faster access to a product page using a
physical product displayed on the wall in-store.

smart smart
shopper S shopper

Se collectl
re. Discover thelcoll Your style, your shades, your g

ith the most iconieeyewee Su nglosses Discover the éiewear that best suits your face shape a
ever. E personality

Shop by brands Best sellers New Arrivals Polc Best sellers New Arrivals Polarized

>
- s p
' /

Best sellers New Arrivals Polarized

-

Sun Sunglasses Sunglasses
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Key Features: The Infinite
Catalogue

i shopper

The standard SKUs offered in Smartshopper are part of the MYEL
portfolio and include all sunglasses and eyeglasses, goggles, and
accessories. Since it is fully integrated with MyEssilorLuxottica's
digital infrastructure, Smartshopper allows opticians and sales
associates to expand the physical assortment through the digital
experience this tool provides.

Thanks to the infinite catalogue available in Smartshopper, you can:

« Satisfy customers with specific requests regarding frames not
available on the wall (e.g., color/size/shape)

* Rely on a digital tool for products that are not high-runners or that
usually have limited facing (i.e., kids, goggles, etc.)

* Maintain or reinforce a leadership position in the market with an
offer that is always up to date

. LEONARDO 0




Browse and Shop an Infinite Catalogue S 53

Explore an extensive selection of items using Smartshopper. You can begin to browse starting from either the drop-down menu on the left, using the filters to
narrow down your search, or from the home page, where you can start navigating from either the Sunglasses or the Eyeglasses page. Remember that SRPs
(Suggested Retail Prices) can be hidden according to your preference.

smart smart
shopper S shopper

SUNGLASSES EYEGLASSES SUNGLASSES EYEGLASSES

Sort by Relevance v

SUNGLASSES EYEGLASSES

Filter by (1) Clear all x

1507 Filtered Results

Categories v W

. Brands
(%)

ARNETTE ARNETTE GIORGIO ARMANI 310,00 € BURBERRY 210,00 € Gender 210,00 €
AN7188 KARIBOU 3 colors AN7231 FAKIE 6 colors AR8184U 3 colors BE4291 § colors 5 colors
DEED DEEE) (G DEED Frame materials =)

Frame color

o7 OO

F_a c_a () ca
(99 (949) (940]
(e B =Y =9

Frame Shapes

Size

GIORGIO ARMANI 230,00 € BURBERRY 210,00 € BVLGARI 350,00 € DOLCE & GABBANA 230,00 € ABBANA 230,00 €
+ colors 3

AR7244U BE2347 EVELYN 3 colors BV8237B DG6187

e

Once on the PLP (Product List Page), it is easy to switch between
Sunglasses and Eyeglasses using the toggle button in the top right corner.

Fit

Lens materials

Lens Color

Whether you want to browse sunglasses or
eyeglasses, you can filter by brand, frame
material and shape, color, size, and lens
material and color, in addition to special
features such as foldable or flexible frames.
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Browse and Shop an Infinite Catalogue

Smartshopper has been specifically designed for B2C use. Once on the Product Display Page (PDP), you can:

smart
N shopper

Product Trythemon Trylenses

Bvlgari

B

350,00 €

About this style

Learn More

Check out the details of the glasses thanks to amazing 3D

smart
S shopper

Product Trythemon Trylenses

350,00 €

Add To Bag

Color
Black / Grey Gradient

images and “like” to add them to a wish list.

. LEONARDO
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Product Trythemon Trylenses

See what they look like on with augmented reality

Scan the QR Code to try them on your phone.

Bvlgari
350,00 €

Add To Bag

Color About this style
Black / Grey Gradient 5! Learn More
About this style

Learn More

Similar styles

Try eyewear on virtually.

smart

shopper

smart smart
shopper shopper

Discover the effect of the lenses by tapping and holding

down the “Try Lenses” circle.

12
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Key Features: Customization

Smartshopper offers the ability to personalize Ray-Ban and Oakley
eyewear to create unique combinations of different lenses, temples,
colors, and cases. There is also the option to engrave text on the
lenses (Oakley) or temples (Ray-Ban), turning the eyewear selection
process into a custom experience.

The ability to build a tailor-made final product is highly engaging for
your customers and the results will always be one of a kind. The goal

of Smartshopper is to generate a sense of uniqueness and excitement
in every customer who uses it.

Playing with iconic models from brands such as Ray-Ban and Oakley
allows you to:

« Connect better with customers who love to express themselves
 Celebrate special events and products intended as gifts

 Create unique and inspirational collections

" LEONARDO

smart
shopper
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How To Personalize on Smartshopper U e

You can access the interactive configurator from either the dedicated hero banners on the home page or the drop-down menu on the left. Each of the two
brands has dozens of models available to customize and hundreds of different combinations ready to truly satisfy any customer’s needs. Customization is a great
way to upgrade and learn more about customer tastes, something that is key for making future recommendations.

smart g smart 0
®-shopper'f | | shopper SELECT A MODEL
G
SELECT YOUR STYLE i IR
O\\\
T ———— T —
ORIGINAL WAYFARER SQUARE NEW WAYFARER o
RAY-BAN REMIX el o
I I [ Gy for c nitegttime T R \ 2 \ A 4 " A . W Oakley Custom !! | " ‘

METEOR ORB2180 WAYFARER 1l

o S -,
- ¢

PLAZMA FUEL CELL BATWOLF

¥

: ' ' . ' b
4 3 t
) i
|

STATE STREET CLUBMASTER AVIATOR

Shop by brénas Best sellers Polc Shapiby bronas Bestsellers ZZ:
Suni—— GG, = —s
Ray-Ban Remix hero banner and landing page. OCP hero banner and landing page.
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How to Personalize on Smartshopper: Ray-Ban Remix

For Ray-Ban, it is possible to customize frame color, temples, temple tips, and lenses, with all types available for selection, including Chromance and
polarized.

Customers can choose to engrave the temple tips with different text styles and colors, either externally or internally, as well as select a standard or
premium case and engrave it, too. This is a great option for products intended as gifts or for special events.

e My
CHANGE MODEL TRY THEM ON CHANGE MODEL TRY THEM ON 1Ddf[iﬂg

!'/V
g
@ - \ —
X
s
&
LINE 2
— Darling @'
- CLUBMASTER
CLUBMASTER giean
S | conrne
SIZE - M (49-21) LENSES m ENGRAVING CASE
METAL DETAILS Gold
SIZE - M (43-21) LENSES FRAME . ‘ .
CP\SE FRAME zzottaz=iia -
000000 CECEO
RBREMIX ©v

smart
shopper
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How to Personalize on Smartshopper: OCP &

Oakley Custom Products are available with a wide variety of options, including icons and Prizm lenses. There is also a simulator available to further
discover the special color effect of these lenses.

Text can be etched onto the lenses, such as the name of a sports team or a sporting event, for example, or with anything that can help to express taste,
behavior, and personality. It is also possible to add a leash and select from different microbag styles. The Oakley configurator offers endless options for

customers who want to create their own exclusive eyewear.

® <

@ @ Change Model Try them on
Change Model Try them on Change Model Try them on
@ @ E CUSTOM RADAR® EV
€207,00
X X
EAR SOCKS MICROBAG CASE LEN!
— — L @
O
CUSTOM RADAR™" EV CUSTOM RADAR" EV
€199,00 €234,00
m LENS ICON EAR SOCKS MICROBAG LEASH m LENS ICON EAR SOCKS MICROBAG LEASH

CUSTOM RADAR™ EV

ERAME: Mas FRAME: t
. . E , ‘ i‘i P Choose Font

CANCEL PORT TEAM Bark Two e APPLY
0 - 15 Characters
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Key Features: Virtual Mirror
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Key Features: Virtual Mirror g L

Thanks to the augmented reality integrated directly into the tool,
there is great potential to expand your customer base by reaching
those looking for something different.

With the Virtual Mirror, your customers and patients can try on
different models virtually — even ones you do not have on your wall
— and in all variants, both standard and personalized and sunglasses
and eyeglasses.

In addition, the ability to share images on social media increases
customer engagement, providing the perfect combination of virtual
and reality.

The new Virtual Mirror feature is available on some B2B platforms and
now on Smartshopper.

> - n——
na — ——

LEONARDO 19




How to Enjoy Your Virtual Mirror Experience D e

After clicking on “Try them on,” the next step is to click on the “Try Now"” button (iPad only) or scan the QR code (also on the tower) using a tablet or
smartphone. There are a few different options for trying on the eyewear virtually:

* Live Try on: The screen acts as a mirror, allowing customers to move around freely while virtually trying on products, with the eyewear remaining in
place on their face.

* Picture mode: Customers can take a picture of themselves or upload a picture of someone else to see how the eyewear suits the person in the
picture. Please note that this option is only available on smartphones accessing the Virtual Mirror from a QR code

* Video mode: This mode scans the customer’s face, allowing them to hold the phone comfortably and in any position

@ \ smart & Virtual mirror (¢ & Virtual mirror G
S shopper

Product Trythemon Trylenses

= See what they look like on with augmented reality

Scan the QR Code to try them on your phone.

Oliver Peoples
GREGORY PECK SUN

Frame Color

(D) () (=) Lens Color Lens Color

313,00 €
Suggested Retail Price, VAT Included
‘ @
Colors (8 si About this sty Model Name Q Model Name
olors (8) ize out this style > 150.00$ $150.00 150.008 $150.00

Transparent / Blue Photocromic 50 Learn More

Similar styles

(W) (@ESTSELER)
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Key Features: Frame Advisor D Fie

-~
-"‘
.

Frame Advisor is a disruptive technology that is a new way to find the
perfect frame for your patients and customers. It allows you to give
tailored advice about eyeglasses and sunglasses to best meet
customer preferences, considering their facial features and colors and

mood.

The aim is to increase the level of service and help people who may
find it difficult to clearly articulate what they want without having seen

the available options.

. LEONARDO 2
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A New Way To Find the Perfect Frame

The experience can start with the face scanner or by taking a quiz. If you use the scanner:

« Select “Start the Scan”

* Accept biometric data consent

* Read the tips on how to use the scanner
 Position the face inside the oval to do the scan

smart Bi i
iometric data consent
S h O p pe r We need your consent to proceed and process your biometric data and provide you with our . .
eyewear suggestion or virtual try on experiences. Your biometric data will be processed realtime on S h t t' please keep your face lnS|de the OVQI
your device and will never be stored on our systems. O m e S O r I p S shape
LUXOTTICA PRIVACY POLICY

before we start

Find the best frames for you

For more information on Interest-based Advertising and your choices regarding it please refer to
paragraph “DIGITAL ADVERTISING & ANALYTICS”.

Q This Privacy Policy (“Policy”) is effective as of April 2022.

This Policy describes how Luxottica of America Inc., including all direct and indirect subsidiaries Be positioned in a well-lit spot
(collectively “Luxottica,” “we,” “our,” or “us”), collect, use, and disclose information through our
websites www.oakley.com, www.sunglasshut.com,www.oliverpeoples.com,
www.costadelmar.com/en-us, www.ray-ban.com, www.lenscrafters.com, www.targetoptical.com,

www.pearlevision.com, www.arnette.com, www.persol.com, www.vogue-eyewear.com,

www.nativeyewear.com/en-us, www.glasses.com, www.contactsdirect.com, and any other websites Look straight to the camera
’ 6 that link to this Policy (collectively “Sites”) as well as the Face Scanning App (“FSA”), or our in-store -
4 Face Scanning Kiosk (“Kiosk”) and certain other services as described below (collectively, the
\ - “Platforms”). Other Luxottica websites, products, and services may have their own privacy policies.
v This Policy applies to our U.S. and E.U. Platforms that link to this Policy.

ace and do not smile

Keep a relaxed

HOW WE COLLECT THE INFORMATION

When using our Platforms or our services, you may provide us with your personal information
through a variety of methods, including the following: (1) via signups on our Platforms, such as
through the creation of an account; (2) from an online, email, retail, fax, or telephone purchase; (3)
when you enter a sweepstakes, giveaway, contest, or other promotion, or complete a survey; (4)
when you provide information at our stores; (5) upon contacting us, such as through customer
service communications, including our online chat features; (6) upon signing up at an event; (7) upon
registering a Luxottica product; (8) when you submit a business reply, product, or warranty card; (9)
when you post material to the Platforms, such as through product reviews or use of our virtual
technology; or (10) when you interact with us for any other purpose. Information that you provide
s through the Platforms can be combined with the information that we collect from you in any other
way.

Move your hair away from your face

How it works

We may also collect certain information automatically when you use the Platforms, as described
below. This may include the use of pixels and other tracking technologies operated by us and by
third parties, as described in other sections of this Policy.

Start The Scan By continuing you accept the above Privacy Policy and BIPA

Policy , and Terms and Conditions.

TQ ke T he Qu =
Decline Accept

Hold your devi ith both hands

ONORONCRONC)
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A New Way To Find the
Perfect Frame

Once customers have done the facial scan or quiz, they will be taken to

the playlist pages, each of which represents a different mood or lifestyle.

Which style describes you best?

&N TREND

2= "'/'v'r__’_/
press your individual seRSSIORStyIe
1 a distinct design from this seasens =
collections.

Show Results

LEONARDO

smart
shopper

After selecting a playlist, the customer can navigate it and narrow down
their selection by filtering the results, liking or disliking products (so the
algorithm can be updated based on their taste), and adding items to a
wish list.

0 m smart
~ shopper

Find your perfect frame mmssss

Je

o .
Eﬁ:: o0

o
POLO 150,00 € OAKLEY 160,00 € w
PH4145 009229 HYDRA . o
, B 2 e =y,
‘r_, - = ' '...,dl
o o W

OLIVER PEOPLES 42000€ OLIVER PEOPLES 420,00€
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The Final Purchase
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smart

The Final Purchase
Once your customer has found their perfect frame, you can complete X

the journey by adding the selected item to the cart and
confirming the purchase.

ne checkout, a sales assistant will

s t
-

-~ ,-. .hﬁl

Clicking on the “Confirm” button on the Shopping Bag page allows autho
you to proceed with the order and finalize it in two ways: cashdes

T
—
(
"l »
(1
- <:
O
Tl =
(
o)
(l (I !

ernatively, you can generate a
de to complete it

- r
.(_f' S

« With the "Complete on SmartShopper” option, the customer
finalizes their order directly on Smartshopper: After entering the ® |

. . " . y . = ¥ p; My EssilorLuxotti
PIN, the order is stored in the “Order history” section of the yEssflortuxeties

customer’s MyLuxottica profile

Complcte on SmartShoppaor Compicte on MyEssilorLuxottica

* With the "Complete on MyEssilorLuxottica” option, the order is
sent to the MyEssilorLuxottica staging area. Please bear in mind
that the order must be processed quickly to avoid certain
components going out of stock if the order remains in the staging
area for too long

. LEONARDO 26




The Final Purchase W

For NA only: After selecting the “Quick Order” option, North American customers can choose to have their order shipped directly to their home (ship to
home does not allow orders to be suspended in the staging area).

To do this, select the “Deliver at home” option, then select the shipping method and enter the customer’s details and address to complete the order.

A Confirm Order

By clicking “Confirm order® you agree with the

O EssilorLuxottica

processing of your personal dota described in our
Privacy palicy and Torms & Conditions.

Your shopping bag

OAKLEY Floase Refor To Salkes

Assistant For More

A Confirm Order

By clicking “Confirm order® you agree with the
proceszing of your porsonal data described in our
Privacy policy and Toms & Conditions

Ve

FROGSK'NS info About The Price
. ‘?‘1 Deliver a e
1 Frame color Block - .o
Lene color Grey ) ?(‘] b
Slze 55
‘ pping mathod A
AVAILABLE QTY:1
O 1 t Remeve 1)
IIIIII P .
o O
‘,' Green Shipping OAKLEY
AVAILABRLE QTyY:1 009013 FROGSKINS
Fre
Frame color Black
- = OAKLEY Lens color Grey
hip tnership with t 009013 FROGSKINS Slze o
Frame color Black Category sunglasses
How would you like to proceed? soutons® Lene coler /
tions to
Y P - Size > Add Customer Reference
Category sunglasses
By proceeding to the checkout, a sales assistant will Maininformat
; - . . Add Customer Reference
authorise your order. Alternatively, you can generate a
cashdesk code to complete it. Express Shipp st N

Compilcte on SmartShoppor

Complcte on MyE=silorLuxottica

My EssilorLuxottica

Proceed To Checkout

LEONARDO

Military Shipping
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© 2023 EssilorLuxottica Group. All images and text in this tool are
protected by copyright laws and are for internal use only. They may not
be used or reproduced in any form or manner without the prior written

permission of EssilorLuxottica Group, or in the case of third-party
materials, the owner of that content.
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